
ANTI-DISINFORMATION LAW 

Unlike certain laws in authoritarian countries, this would place alleged cases of  disinformation in 

the same general legal family of libel, slander and plagiarism. A party (company, organization or 

community) that feels victimized files suit against the relevant entity. The threat of lawsuits will  

encourage greater caution among the less honorable media outlets. 

 

Disinformation will need to be clearly defined. One possible definition: “The deliberate public 

dissemination of information known to be false under the guise of journalism or expertise with 

the result causing harm to a person, community or entity.” 

THE SOCIETY OF PROFESSIONAL JOURNALISTS 

Formed in 1909, the Society of Professional Journalists (SPJ)*. represents thousands of journalists 

with a mission to “upholding ethical standards.”  

 

The SPJ already has an established Code of Ethics [see attached] and a related committee. It is  

recommended that the SPJ create an identifier (such as a seal) that a qualifying news organization 

can display (in print, online or on air). An organization that commits to the Code may display the 

seal. The relevant SPJ committee reviews and approves/disallows each application and periodically 

reviews for compliance. Any news organization found to be failing to uphold the Code will be  

required to cease displaying the seal. 

* The Society of Professional Journalists has not been approached regarding this proposal. 

ABOUT THE HONORARY MONARCHY 

The Honorary Monarchy is a private advocacy platform inspired by the legacy of Joshua Norton (1818-1880). After styling himself as 

Emperor of These United States, he spoke out against corruption, racism (including slavery) and the growing wealth gap. It under his 

“crown” that Emperor Norton demonstrated the importance of encouraging people to be their best and the difference between a  

monarchy and a dictatorship. 

The Honorary Monarchy has four recommendations for countering the 

disinformation that is plaguing the country’s public discourse. 

Fighting Disinformation 

COMMUNICATION DECENCY ACT 

Section 230 of the 1996 Communications Decency Act needs to be amended or repealed. This section of the 

law states that “no provider or user of an interactive computer service shall be treated as the publisher or 

speaker of any information provided by another information content provider.” In other words, if someone 

posts a lie to Facebook or X, neither Facebook nor X are legally liable. Holding companies accountable for 

what appears on their platforms should (hopefully) encourage responsible content moderation without  

infringing on free speech. 

PUBLIC EDUCATION 

A series of short, educational videos should be produced by a respected journalism school (or a coalition of 

schools) that will be available for free on a dedicated web site and on platforms such as YouTube.  

 

Each video will be less than five minutes and focus on a single subject (anonymous sources, fact checking, etc.). 

The series of videos should be supported by a promotional campaign. 




